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RationaleRationale

Service Competition:
• Increasing FDI on services.
• Privatization of services in 

Latin America.
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Need to professionalize the
management of services:

• Need to understand service as business.
• Need to conduct formal research on service

organizations.
• Need to update/re-design academic

programs at universities.
• Need to develop employees, managers and

executives in service companies.

Need to professionalize the
management of services:

• Need to understand service as business.
• Need to conduct formal research on service

organizations.
• Need to update/re-design academic

programs at universities.
• Need to develop employees, managers and

executives in service companies.

Expected Results:
• A new service vision.
• Better understanding of service businesses.
• Better service professionals and executives.
• More competitive and profitable service

organizations.
• More mature service society, economy, 

competition and management.
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Scientific DevelopmentScientific Development
To contribute to the creation and dissemination of
scientific knowledge of the service sector in Latin America.

• Development of relevant research streams.
• Participation in international congresses and

publications.
• Edition and adaptation of books for Latin America.
• Writing of case studies of service organizations.
• Creation of a service information center.
• Support to the creation of service research initiatives in 

other Latin American countries.
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To enrich and improve bachelor´s, masters´and
PhD programs in Latin American universities.

• Integration and development of a multi-
disciplinary faculty group.

• Creation of services management certificates for
bachelor´s and master´s programs.

• International faculty exchange.
• Advice to other universities in Latin America and

Europe.
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To contribute to the improvement of competitiveness and 
profitability of service businesses in Latin America.

• Integration of service business communities in Mexico.
• Design of executive education programs on services

management.
• Integration of a service business information network.
• Opinion center on services management.
• Inter-sectorial linkage business-university.
• Service masters seminars for top management.
• Support to micro and small service organizations at the

bottom of the pyramid in Mexico.
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