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  Emotional RealitiesEmotional Realities
zz Strongly negative experienceStrongly negative experience
zz StressfulStressful
zz ConfusingConfusing
zz Lacking knowledgeLacking knowledge
zz Sense of risk and hidden Sense of risk and hidden 

uncertaintyuncertainty

  Behavioral RealitiesBehavioral Realities
zz Seek disengagementSeek disengagement
zz Learn when necessaryLearn when necessary
zz Prone to stick with what worksProne to stick with what works
zz Dependents a key engagement Dependents a key engagement 

driverdriver

Health Information Liquidity offers a dual opportunity:

z Cooperative opp

z Competitive opportunity

ortunity:  help consumers embrace decision rights

:  engage consumers better than others
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Implications from the Consumer Perspective

z Think about both cooperative sector goals 
and competitive company goals

z Operate at the consumer segment level
z Prioritize segments, can not be equal 

investment against all segments
z Consumer marketing a new core 

competence
z More and faster market intelligence skills 

needed
z Greater need to develop and integrate 

networks of formal and informal touch points
z Increased focus on tracking consumer 

activity and not just consumer costs
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